SERVING THOSE IN NEED THROUGH FOOD RESCUE
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Who We Are

o 21.2 million meals distributed last
year

* 100% community funded
* 40% fresh produce
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“‘We believe the
opposite of hungry
isn’t full, it’s healthy.”
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How We Feed San Diegans Facing Hunger

o 225 Distribution Partners
— Schools
— Mobile Pantry sites
— Nutrition Partners
. ]Impem* ial V@.Mey
— Imperial Valley Food Bank FOOD BANK

— 4 core Initiatives .- .
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How We Get Our Food

Donated through FSD
DC
6%

Agency _
Empowered Non- Retail
Retail and Produce

Quick Service through FSD
52% DC 37%

Purchased through FSD
DC
4%
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Retaill Store Donation

m S FARMERS MARKET

Foon’)LEss. @

TARGET

Walmart - -
Albertsons

€3 TRADER JOE'S
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Farms, Distributors

California

ASSOCIATION OF
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Quick Service

X STARBUCKS’

E FOODSHARE
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Cafeterias, Hotels
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What happens to our waste?

Composting
Recycling
Trash only what we need to
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Lessons Learned and Opportunities

- Food Safety and credibility is key

- Build thoughtful, mutually beneficial relationships with both donors and
agencies

- Agency empowerment and capacity building- we can do so much more
working together!

- We need to build a strong network comprising:
- Refrigerated Trucks
- Refrigeration
- Staffing






